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Abstract: Taking enterprise marketing as the research object, this paper discusses the construction and 
management of enterprise marketing network. First of all, it points out the necessity and importance of 
enterprise marketing network construction. Secondly, it discusses the key issues of enterprise marketing 
network management, including network security, network monitoring, network maintenance and so on. 
Finally, the paper puts forward some countermeasures and suggestions for the construction and 
management of enterprise marketing network, in order to provide some reference for the construction 
and management of enterprise marketing network. 
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1. Introduction 

1.1 Research background and significance 

With the rapid development and popularization of Internet technology, great changes have taken place 
in the marketing methods of enterprises. Traditional marketing methods can no longer meet the market 
demand, and enterprise marketing network has become an important part of enterprise marketing. 
Enterprise marketing network refers to the comprehensive coverage of product sales, brand promotion, 
customer service and other marketing activities by establishing a complete marketing network system by 
using Internet technology. 

The construction and management of enterprise marketing network is an important link in the 
operation of enterprise marketing network. If the enterprise marketing network construction is 
unreasonable and improper management, it will affect the marketing effect and competitiveness of 
enterprises. Therefore, it is of great significance to study the construction and management of enterprise 
marketing network for improving enterprise marketing level and enhancing enterprise competitiveness. 

1.2 Research purposes and methods 

1.2.1 Research purpose 

The purpose of this paper is to discuss the construction and management of enterprise marketing 
network, analyze the characteristics and advantages of enterprise marketing network, explore the basic 
steps and methods of enterprise marketing network construction, and the key issues of enterprise 
marketing network management. Through the research on the construction and management of enterprise 
marketing network, it aims to provide effective marketing network construction and management 
schemes for enterprises and improve their marketing efficiency and competitiveness.[1] 

1.2.2 Research methods 

In this paper, literature research and case analysis are used to study the construction and management 
of enterprise marketing network. The specific research methods are as follows: 

Literature research: By consulting relevant literature, including books, periodicals, papers, reports, 
etc., systematically sort out and summarize the theoretical and practical experience of enterprise 
marketing network construction and management, and provide theoretical and practical basis for this 
research. 

Case analysis: By analyzing the marketing network construction and management cases of some 
typical enterprises, the practical problems and solutions of enterprise marketing network construction 
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and management are discussed, which provides empirical support and reference for this study. 

1.3 Research content and structure 

This paper mainly studies the construction and management of enterprise marketing network. The 
specific research contents are as follows: 

①Key issues of enterprise marketing network management 

This part mainly discusses the key issues of enterprise marketing network management, including 
network security, network monitoring, network maintenance and so on. Through in-depth analysis of the 
key issues of enterprise marketing network management, it is helpful for enterprises to better manage 
and maintain marketing networks and improve network security and stability. 

②Countermeasures and suggestions for the construction and management of enterprise marketing 
network 

This part mainly puts forward the countermeasures and suggestions for the construction and 
management of enterprise marketing network, including strengthening network security management, 
establishing network monitoring mechanism and improving network maintenance system. Elaborating 
the countermeasures and suggestions of enterprise marketing network construction and management will 
help enterprises to better formulate and implement the network construction and management scheme. 

2. Key issues of enterprise marketing network management 

This section mainly discusses the key issues of enterprise marketing network management, including 
network security, network monitoring, network maintenance and so on. Among them, network security 
is an important issue in enterprise marketing network management, and it is necessary to strengthen 
network security management to ensure network security and information security. Network monitoring 
can help enterprises find and solve network problems in time, and improve the efficiency and stability of 
network operation. Network maintenance is the basis to ensure the normal operation of the network, and 
it is necessary to establish a perfect network maintenance system to ensure the reliability and stability of 
the network. 

2.1 Network security 

Network security is one of the key issues that cannot be ignored in the construction and management 
of enterprise marketing network. The occurrence of network security issues will directly affect the 
information security and business reputation of enterprises, so enterprises must attach great importance 
to network security issues when building and managing marketing networks. This chapter will discuss 
the network security of enterprise marketing network from the following aspects. 

In order to ensure the network security of enterprise marketing network, enterprises should adopt a 
series of network security management measures and methods. These measures and methods include 
strengthening network supervision, improving network security protection system, and strengthening 
user education and training.[2] 

2.2 Network monitoring 

Network monitoring is one of the important links of enterprise marketing network management, 
which can help enterprises grasp the network operation status in real time, find and solve network 
problems in time, and ensure the stable and safe operation of the network. The main contents of network 
monitoring include network equipment monitoring, network traffic monitoring and network service 
monitoring.[3] 

Network monitoring is one of the important links of enterprise marketing network management, 
which can help enterprises improve the stability and security of the network and ensure the reliability 
and efficiency of network services. In network monitoring, enterprises should choose appropriate 
monitoring tools and methods according to the actual situation, establish a perfect monitoring system, 
find and solve network problems in time, and ensure the normal operation of the network. 
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2.3 Network maintenance 

Network maintenance is a very important part in the construction and management of enterprise 
marketing network, which can ensure the stable operation of the network and prevent network failures 
and security problems. 

The goal of network maintenance is to ensure the stable operation of enterprise marketing network 
and ensure the reliability, security and efficiency of the network. Specifically, the goal of network 
maintenance includes the following aspects: ensuring the stability of the network, ensuring the normal 
operation of various functions of the network, avoiding the occurrence of network failures and downtime, 
and ensuring the stability and reliability of the network. Improve network security, strengthen network 
security management, avoid network attacks by viruses and hackers, and protect the security of enterprise 
information. Improve the efficiency of the network, optimize the network structure and configuration, 
improve the transmission speed and response speed of the network, and improve the work efficiency and 
production efficiency of the network. 

The methods of network maintenance include the following aspects: regular inspection, regular 
inspection and maintenance of network equipment and software, and timely discovery and solution of 
problems. Remote monitoring, monitoring the running status of network equipment and software 
remotely through the network, and finding and solving problems in time. Technical support, consult and 
ask for help from manufacturers or professional technicians in time to solve network faults and problems. 
Establish a maintenance manual, establish a network maintenance manual, record the configuration 
information and maintenance records of network equipment and software, and facilitate maintenance and 
management. 

To sum up, network maintenance is a very important part in the construction and management of 
enterprise marketing network. It is necessary to strengthen the management and practice of network 
maintenance to ensure the stable operation and security of enterprise marketing network. 

3. Countermeasures and suggestions for the construction and management of enterprise marketing 
network 

In this section, the countermeasures and suggestions for the construction and management of 
enterprise marketing network are put forward. Specifically, it is suggested to strengthen network security 
management, establish network monitoring mechanism and improve network maintenance system. These 
measures can help enterprises to establish a more stable and secure marketing network and protect their 
information security and commercial interests. At the same time, it also points out the possible problems 
and challenges in the implementation of these measures, which need to be explored and improved by 
enterprises in practice.[4] 

3.1 Strengthen network security management 

With the continuous development and popularization of enterprise marketing network, the problem 
of network security has become increasingly prominent. Therefore, strengthening network security 
management has become an important issue in the construction and management of enterprise marketing 
network. 

Enterprises should establish a perfect network security management system, including security 
policies, security standards, security processes, security technology and security training. By formulating 
and implementing security strategies, establishing security standards and processes, adopting security 
technology and training personnel, the security of enterprise marketing network can be effectively 
guaranteed. Strengthen the monitoring and management of network security, and timely discover and 
deal with network security incidents. We can use security monitoring system, security log analysis tools 
and other technical means to monitor and analyze the network in real time, find abnormal behaviors and 
attacks, and take timely measures to defend and deal with them. Strengthen network access control and 
effectively protect network resources and data. Identity authentication, access control list and encryption 
technology can be used to restrict the access of unauthorized users and prevent data leakage and attacks. 
Strengthen network security training to improve employees' safety awareness and skill level. We can 
strengthen employees' safety awareness and skills and improve the overall level of enterprise network 
security by conducting regular safety training and organizing safety drills. 
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3.2 The establishment of network monitoring mechanism 

Network monitoring refers to the real-time monitoring and management of enterprise marketing 
network through technical means to ensure the stable operation of the network and the security of data. 
The establishment of network monitoring mechanism can find network anomalies and risks in time, take 
timely measures to repair and prevent them, and ensure the normal operation of enterprise marketing 
network and data security. 

The content of network monitoring includes network traffic, network equipment, network application, 
network security and so on. The methods of network monitoring mainly include network traffic 
monitoring, equipment monitoring, application monitoring and security monitoring. Among them, 
network traffic monitoring can judge whether there is abnormal situation in the network by monitoring 
the change of network traffic; Equipment monitoring can monitor and manage network equipment in real 
time, find equipment faults and repair them in time; Application monitoring can monitor and manage 
network applications in real time to ensure the normal operation of network applications; Security 
monitoring can detect and deal with network security threats in time by monitoring the occurrence of 
network security incidents. 

The tools and technologies of network monitoring include network monitoring software, network 
traffic analyzer, network probe, network sniffer, firewall, intrusion detection system and so on. Among 
them, network monitoring software can monitor and analyze network traffic in real time; Network traffic 
analyzer can deeply analyze network traffic and find network anomalies and risks; Network probes and 
sniffers can capture and analyze network data and find network attacks and threats; Firewall and intrusion 
detection system can monitor and deal with network security events in real time to ensure network 
security. 

The management and maintenance of network monitoring includes the formulation and adjustment 
of monitoring strategy, the analysis and processing of monitoring data, and the maintenance and update 
of monitoring equipment. The management and maintenance of network monitoring need professional 
technicians to operate and maintain, discover and deal with network anomalies and risks in time, and 
ensure the normal operation of enterprise marketing network and data security. 

The optimization and improvement of network monitoring can be achieved by optimizing and 
improving monitoring strategies, updating and upgrading monitoring tools and technologies, and 
analyzing and mining monitoring data. The optimization and improvement of network monitoring can 
improve the efficiency and accuracy of network monitoring, and ensure the normal operation of 
enterprise marketing network and data security. 

3.3 Improve the network maintenance system 

Network maintenance is an important link in the construction and management of enterprise 
marketing network, which is related to the normal operation and stability of enterprise network. 
Perfecting the network maintenance system is the key to ensure the stable operation of enterprise 
marketing network, which needs to be considered from the following aspects. 

Establishing a network maintenance team is the basis to ensure the smooth progress of network 
maintenance. Enterprises should set up a special network maintenance team according to the scale and 
complexity of the network, clarify the responsibilities and work contents of each member, and ensure 
that the network maintenance work is carried out in an orderly manner. Making a network maintenance 
plan is the key to ensure effective network maintenance. Enterprises should make a detailed network 
maintenance plan according to the operation and maintenance requirements of the network, including the 
specific arrangements of maintenance content, maintenance time and maintenance personnel, so as to 
ensure that the network maintenance work is carried out in an orderly manner. Network fault is one of 
the main factors affecting the normal operation of the network, and strengthening network fault 
elimination is an important means to ensure the stable operation of the network. Enterprises should 
establish a perfect network troubleshooting mechanism to find and solve network faults in time to ensure 
the stability and reliability of the network. Network patrol is one of the important means to ensure the 
normal operation of the network, which can effectively find the problems and hidden dangers existing in 
the network and deal with them in time. Enterprises should conduct regular network inspections, deal 
with problems found in time, and ensure the normal operation of the network. Network backup and 
recovery is the key to ensure the security of network data, and it is also an indispensable part of enterprise 
network maintenance. Enterprises should establish a perfect network backup and recovery mechanism, 
and make regular network data backup to ensure the safety and reliability of network data, and at the 
same time, they can recover in time when the network fails or data is lost.[5] 
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4. Prospect 

This paper discusses the construction and management of enterprise marketing network, but there are 
still some shortcomings. First of all, the construction and management of enterprise marketing network 
studied in this paper mainly focuses on the theoretical level, lacking the analysis and application of 
practical cases, so it is necessary to further strengthen empirical research. Secondly, this paper analyzes 
the key problems in enterprise marketing network, but the specific methods and implementation steps to 
solve these problems need further exploration and research. In addition, this paper has not conducted in-
depth research on the application of emerging technologies such as artificial intelligence and big data in 
the construction and management of enterprise marketing network.  

Future research can be carried out from the following aspects: First, strengthen empirical research, 
and further verify the effectiveness and feasibility of the theory of enterprise marketing network 
construction and management proposed in this paper through the analysis and application of actual cases. 
The second is to discuss the key issues in enterprise marketing network, such as network security, 
network monitoring, network maintenance, etc., and put forward more specific solutions and 
implementation steps. The third is to study the application of emerging technologies in the construction 
and management of enterprise marketing network, such as artificial intelligence and big data, and explore 
its role in improving the efficiency and effectiveness of enterprise marketing network. Through these 
studies, we can further improve the theory of enterprise marketing network construction and management, 
and provide more scientific and effective guidance for the construction and management of enterprise 
marketing network. 

5. Conclusion 

Taking enterprise marketing as the research object, this paper discusses the construction and 
management of enterprise marketing network. Through analysis and research, the following conclusions 
are drawn: First of all, the construction of enterprise marketing network is an important means for 
enterprises to realize marketing strategy, which has important strategic significance and practical value. 
The construction of enterprise marketing network can help enterprises to realize the integration and 
optimization of marketing resources, improve marketing efficiency and effectiveness, and enhance their 
market competitiveness and development potential. Secondly, the construction of enterprise marketing 
network needs to follow certain planning and design principles, including network coverage, network 
topology, network technology and equipment. In the process of network construction, it is necessary to 
fully consider the actual situation and needs of enterprises, formulate a reasonable network construction 
plan, and strengthen the management and monitoring of the network construction process. Thirdly, the 
management of enterprise marketing network is the key to ensure the security and stable operation of the 
network. Enterprises need to establish a sound network management system, including network security 
management, network monitoring and network maintenance. In the process of network management, it 
is necessary to strengthen the monitoring and protection of network security, find and solve network 
faults and problems in time, and ensure the stable operation of the network and good user experience. 
Finally, in order to build and manage the enterprise marketing network, it is necessary to strengthen the 
training and learning of network technology and management personnel, and constantly improve the 
ability and level of network construction and management. At the same time, enterprises also need to 
actively explore new network construction and management mode, and constantly promote the 
innovation and development of enterprise marketing network. 
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